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Abstract

This paper summarizes the findings from several waves of surveys fielded between mid-
April and mid-September 2025 regarding people’s understanding of and views on trade and
trade policy, including tariffs. The survey is on-going and this file is updated as new data

comes in.
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1 Survey Design and Structure

The survey was fielded online through the Cint platform between April 14 and September 18, 2025.
The Cint platform pools together survey respondents from different panels, and the respondents are
compensated after completing the surveys. It was conducted in four waves following the key an-
nouncements of the 2025 U.S. tariff reforms. The first wave took place on April 14-15, just a few
days after the “Liberation Day” tariff package came into effect. The second wave was collected
on May 6-9, after several weeks of international negotiations and partial adjustments to the initial
tariff measures. The third wave was run on May 14, following further revisions to bilateral agree-
ments and temporary de-escalations in tariff levels. The fourth wave was run on 17 September
amidst ongoing trade discussions. For a complete overview of the respondents collected per day
see Appendix Table A2.

The survey targeted U.S. residents aged 18 to 69. Respondents were recruited to match na-
tional quotas on age, gender, and household income. The final analytic sample includes 1,505
respondents after applying multiple quality control procedures, including attention checks, timing
screens, and manual reviews for inattentive responses. For a complete overview of the sample
evolution across these screening steps, see Table Al.

For open-ended responses, answers were further screened using the Pangram Al detection tool,
which assigns each response a probability score of Al assistance. Responses with a Pangram score
above 0.8 were excluded. The remaining responses were then classified using unsupervised GPT-
4o-mini topic models, and overlapping narratives were aggregated through manual review and
recoding.

In all figures, respondents are further categorized by self-reported political affiliation into

Democrat and Republican groups. The full questionnaire is reported in Appendix Section A.2.

This report is organized following the structure of the survey.

Section 2 presents respondents’ general attitudes and information sources. Figure 1 shows
levels of patriotism, trust in the federal government, and foreign-policy priorities. Figure 4 reports
where respondents obtain information about trade policy.

Section 3 turns to trade views. Figure 7 summarizes open-ended responses on what goods
the U.S. mostly imports from China. Figure 5 reports general attitudes toward trade openness and
perceptions of who gains or loses from trade. Figure 9 explores beliefs about the economic impacts
of trade, including inequality, unemployment, and prices.

Section 4 focuses on tariffs. Figure 16 reports the accuracy of open-ended definitions of im-

port tariffs. Figure 18 categorizes open-ended answers about the macroeconomic effects of higher



tariffs. Figure 20 identifies which groups are perceived to benefit from tariffs. Figure 23 assesses
knowledge of existing tariffs before the new policies. Figure 25 reports views on “fair retaliation”
tariffs. Figure 26 summarizes open-ended answers about the intended goals of the new tariffs. Fig-
ure 28 reports how respondents expect tariffs to affect their households. Figure 30 shows broader
effects on the economy, international position, and prices. Labor market expectations are pre-
sented in Figure 32, and personal job prospects in Figure 34. Figure 36 reports willingness to pay
a premium for U.S.-made products.

Section 5 presents policy preferences. Figure 38 reports satisfaction with trade policy and
preferences for policy interventions. Figure 40 reports which industries respondents favor for tariff
protection.

Section 6 presents the public opinions on trade and tariffs. Figure 42 reports the changes in
their opinion on tariffs and their support for changes in the implementation of tariffs on countries.
Figure 44 reports how the respondents think the tariffs would affect their personal economic sit-
uation while Figure 46 reports how Donald Trump’s promises on trade and tariff influenced their

decision whether to vote for him during elections.

TABLE 1: SAMPLE REPRESENTATIVITY: TARGETED CHARACTERISTICS

Final sample US population

Gender
Male (%) 48.7 49.6
Female (%) 51.2 50.4
Age
18-44 years old (%) 50.8 54.2
45-69 years old (%) 49.2 45.8
HH Income
Bottom one third: less than 70,000 (%) 33.2 32.6
Middle one third: 70,000-149,999 (%) 37.1 35.5
Top one third: 150,000 or above (%) 29.8 31.9
Observations 1505

Notes: The table presents summary statistics for the final sample alongside population benchmarks used
for quota targeting. U.S. population shares are calculated using IPUMS CPS data for individuals aged
18 to 69 in 2024.



TABLE 2: SAMPLE REPRESENTATIVITY: NON-TARGETED CHARACTERISTICS

Final sample US population

Born in the U.S. (%) 96.1
Race/Ethnicity
White (%) 76.8 58.2
African American/Black (%) 12.8 12.6
Hispanic/Latino (%) 5.1 19.5
Asian/Asian American (%) 3.3 6.9
Others (%) 1.9 2.8
U.S. Region of current residence
Northeast (%) 254 17.1
Midwest (%) 20.6 20.4
South (%) 37.3 38.6
West (%) 16.7 23.9
Marital status
Single (%) 27.5
Married (%) 60.0
Separated/Divorced (%) 9.8
Widowed (%) 2.7
Has children (%) 69.5
Education
Less than HS (%) 20.5
Less than 4-year college (%) 27.7
4-year college/Master’s (%) 45.6
Professional degree (%) 6.2
Employment status
Full-time employee (%) 63.9
Part-time employee (%) 5.6
Self-employed (%) 5.2
Unemployed (%) 4.9
Student (%) 1.9
Unemployed and inactive (%) 6.6
Retiree (%) 11.8
Current/Last main occupation
High-skilled white-collar (%) 57.7
Mid-skilled white-collar (%) 16.1
Service and sales (%) 13.3
Manual and industrial (%) 11.6
Armed forces (%) 1.2
Political affiliation
Republican (%) 41.0
Democrat (%) 34.2
Independent (%) 20.3
Non-affiliated and Others (%) 4.4
Republican/Leaning to Republican Party (%) 52.1
Democrat/Leaning to Democratic Party (%) 47.7
2024 Election
Has voted 87.4
Voted/Intended to vote for Harris 39.2
Voted/Intended to vote for Trump 54.1
Observations 1505

Notes: The table presents summary statistics for the final sample. Shares for the occupation includes
both employed workers who reported their current 4nain occupation and unemployed or retired work-
ers who reported their last main occupation. “Republican/leaning to Republican party” includes re-
spondents who identified as “Republican” as well as those who initially reported being “Independent”,
”Other” or "Non-affiliated” and subsequently indicated they lean toward the Republican Party. “Demo-
crat/leaning to Democratic party” is defined analogously.



2 General Attitudes and Information Sources

FIGURE 1: PATRIOTISM AND VIEWS ONUS INTERNATIONAL PRIORITIES

Notes The gure reports the share of respondents whose answers are re ected by the statement listed alongside 90% con dence
intervals. In the rst panel, the rst row shows the share of respondents who “Completely agree' or "Mostly agree' with the statement.
The second row shows the share who are "Extremely proud' or “Very proud' to be American. The third row reports the share of
respondents who "Almost always' or "A lot of times' trust the U.S. federal government. The second panel reports the shares of those
who believe that international relations should be based on either international rules and cooperation or power and national interests
while the last panel reports the share of respondents who believe the U.S. should prioritize "Only' or "Mostly' the relevant aspect in
foreign policy decisions. For more details on the questionnaire, see online appendix A.2.



FIGURE 2: PATRIOTISM AND VIEWS ONUS INTERNATIONAL PRIORITIES (BY
INCOME)

Notes The gure reports the share of respondents whose answers are re ected by the statement listed alongside 90% con dence
intervals. In the rst panel, the rst row shows the share of respondents who “Completely agree' or "Mostly agree' with the statement.
The second row shows the share who are "Extremely proud' or “Very proud' to be American. The third row reports the share of
respondents who "Almost always' or "A lot of times' trust the U.S. federal government. The second panel reports the shares of those
who believe that international relations should be based on either international rules and cooperation or power and national interests
while the last panel reports the share of respondents who believe the U.S. should prioritize “Only' or *"Mostly' the relevant aspect in
foreign policy decisions. For more details on the questionnaire, see online appendix A.2.



FIGURE 3: MAIN SOURCE OF NEWS ABOUT TRADE POLICY IN THEJ.S AND
AROUND THE WORLD

Notes The gure reports the proportion of respondents identifying each option as their primary news source. Responses were single-
choice. Error bars denote 90% con dence intervals. See the Online Appendix A.2.



FIGURE 4: MAIN SOURCE OF NEWS ABOUT TRADE POLICY IN THEU.S AND
AROUND THE WORLD (BY INCOME)

Notes The gure reports the proportion of respondents identifying each option as their primary news source. Responses were single-
choice. Error bars denote 90% con dence intervals. See the Online Appendix A.2.



3 Views on Trade and Trade Impacts

FIGURE 5: GENERAL VIEWS ON TRADE

Notes The gure reports the share of respondents whose answers are re ected by the statement listed alongside 90% con dence
intervals. The last two rows refers to respondents who think “Trade de cit very much/completely re ects that...' and who “view trade
as much more/more harmful...', respectively. For more details on the questionnaire, see Online Appendix A.2.

FIGURE 6: GENERAL VIEWS ON TRADE (BY INCOME)

Notes The gure reports the share of respondents whose answers are re ected by the statement listed alongside 90% con dence
intervals. The last two rows refers to respondents who think “Trade de cit very much/completely re ects that...' and who “view trade
as much more/more harmful...’, respectively. For more details on the questionnaire, see Online Appendix A.2.



FIGURE 7: WHAT GOODS DO YOU THINK THEU.S.MOSTLY IMPORTS FROM
CHINA? [OPEN-ENDED)]

Notes The gure displays the classi cation of respondents' answers into the most frequent answers. The share of unclassi ed
responses is 25%. The classi cation is fully unsupervised and was produced using GPT-40-mini, which rst identi ed up to ten
common and distinct categories, and then assigned the responses to the categories accordingly. Responses could be assigned to more

than one narrative. Con dence intervals are displayed at the 90% signi cance level.
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FIGURE 8. WHAT GOODS DO YOU THINK THEU.S.MOSTLY IMPORTS FROM
CHINA? [OPEN-ENDED] (BY INCOME)

Notes The gure displays the classi cation of respondents' answers into the most frequent answers. The share of unclassi ed
responses is 25% in the full sample. The classi cation is fully unsupervised and was produced using GPT-40-mini, which rst
identi ed up to ten common and distinct categories, and then assigned the responses to the categories accordingly. Responses could
be assigned to more than one narrative. Con dence intervals are displayed at the 90% signi cance level.
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FIGURE 9: BREAKDOWN OF TRADE IMPACTS

Notes The gure reports the share of respondents whose answers are re ected by the statement listed alongside 90% con dence
intervals. The label “Trade is a major reason for...” refers to respondents who answered "A moderate amount' or "A great deal' or ‘A

lot' to the relevant question. In the last ve rows, | report the share of respondents who rated each group 4 or 5 on the 1-5 scale of
perceived gains from increased trade. For more details on %gquestionnaire, see online appendix A.2.



FIGURE 10: BREAKDOWN OF TRADE IMPACTS(BY INCOME)

Notes The gure reports the share of respondents whose answers are re ected by the statement listed alongside 90% con dence
intervals. The label “Trade is a major reason for...” refers to respondents who answered "A moderate amount' or "A great deal' or ‘A

lot' to the relevant question. In the last ve rows, | report the share of respondents who rated each group 4 or 5 on the 1-5 scale of
perceived gains from increased trade. For more details on %gquestionnaire, see online appendix A.2.



FIGURE 11: GENERAL VIEWS ON TRADE AND TRADE IMPACTS: 2019vVvsS
2025

Notes The gure reports the share of respondents whose answers are re ected by the statement listed. The label “Trade is a major
reason for...” refers to respondents who answered "A moderate amount’ or "A great deal’ or "A lot' to the relevant question. In the
last ve rows, | report the share of respondents who rated each group 4 or 5 on the 1-5 scale of perceived gains from increased trade.
Data for 2019 are taken from Stantcheva (2022). For more details on the questionnaire, see online appendix A.2.
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FIGURE 12: FOR WHICH ITEMS THAT YOU REGULARLY PURCHASE IF ANY,
DO YOU FEEL THE PRICES HAVE INCREASER [OPEN-ENDED]

Notes The gure displays the classi cation of respondents' answers into the most frequent topics. The share of unclassi ed responses

is 32% in the full sampl. The classi cation is fully unsupervised and was produced using GPT-40-mini, which rst identi ed up to

ten common and distinct narratives (excluding sentiment), and then assigned responses accordingly. Responses could be assigned to
more than one narrative. Con dence intervals are displayed at the 90% signi cance level.
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FIGURE 13: FOR WHICH ITEMS THAT YOU REGULARLY PURCHASE IF ANY,
DO YOU FEEL THE PRICES HAVE INCREASER [OPEN-ENDED] (BY INCOME)

Notes The gure displays the classi cation of respondents' answers into the most frequent topics. The share of unclassi ed responses

is 32% in the full sample. The classi cation is fully unsupervised and was produced using GPT-40-mini, which rst identi ed up to

ten common and distinct narratives (excluding sentiment), and then assigned responses accordingly. Responses could be assigned to
more than one narrative. Con dence intervals are displayed at the 90% signi cance level.
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